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THEORETICAL ASPECTS OF SOCIAL MANAGEMENT
AS RESEARCH OBJECT

Abstract. The paper is about the scientific category "social management”. A number of derived theoretical and
methodological problems regarding the essence of the category are formed. Differences between the interpretation of
the general categories "management" and "managing" are given. Various definitions of the studied term are presented.
The fact of terminological uncertainty and absence of a universal scientific approach to the interdisciplinary research
object "social management” is noted, which is due to the polycomprehensiveness and certain uncertainty of the
structural components. The author made an attempt to form a universal definition of the category “social management”,
which is based on a combination of two main aspects: management of social systems in combination with solving
social problems. Various aspects of management of social systems (enterprises, organizations, collectives) and
peculiarities of the researched category are presented. The general scientific principles and ideas formed by
management classics: F. Taylor, H. Fayol, H. Emerson, are summarized. The role of the team as a kind of stabilizer in
the process of enterprises and organizations functioning is analyzed, and various shortcomings in its evaluation are
given. The fact of an integrated approach in forming methodological core, which synthesizes three interrelated
paradigms: managerial, psychological, social and economic, is established. A number of specialized theories are
singled out: the system theory of the firm, the theory of social action, and the theory of service state. Attention is
focused on the methodology of the system theory of the firm, which is characterized by a certain fragmentation,
different research subjects in the main areas: the processes of forming and implementing management decisions, the
search for key factors of the firm's market success (strategic theory), concentration on the problems of the production
sphere. A number of specific features of social management are given. It was concluded that modern management is
primarily socially oriented.
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PO3ALJI 1IV. Yupasiinus ta agminicrpyBanns. 1, 2023

3arajJbHUX Kareropiii "meHemxkMmeHT" Ta "ympaminHA". [IpencraBneHo pisHi gediHinii JOCTIHKYBaHOTO TEpMiHY.
KoHcTaryeTbest pakT icHyBaHHs TEPMIHOJIOTTYHOT HEBU3HAYEHOCTI Ta BiJICYTHOCTI YHIBEPCAILHOTO HAyKOBOTO IMiIX01Y
0710 MDKIUCIUIUTIHAPHOTO 00'€KTY JTOCIIIKEHHS 'COLliabHUN MEHEKMEHT", [0 00YMOBJICHO TOTi3MICTOBHICTIO Ta
NIEBHOI0 HEBU3HAYEHICTIO CTPYKTYPHHUX KOMIIOHEHT. ABTOPOM 3po0jeHO crnpoOy QopMyBaHHS YHiBepcalbHOI
nedinimii kareropii "corianbHII MEHEHKMEHT", 110 0a3yeThCs Ha ABOX OCHOBHUX aCIEKTaxX: yNPaBIiHHI COIiaTbHUMU
CHCTeMaMH Yy TIO€THAHHI 13 BHPIMIEHHSAM cCoLialbHUX mpobneMm. IlogaHo pi3HOMaHITHI AacleKTH YIPaBIiHHSA
COLiaTbHAMU CHCTeMaMH (IiATIPHEMCTBAMH, OPTaHi3aIlisIMH, KOJICKTHBaMH) Ta OCOOJIMBOCTI HOCIIIKyBaHOI KaTeropii.
VY3aranpHEHO 3arajbHi HayKoBi HpuHIMNK Ta inei, cdopmoBani Kmacukamu MeHemkMeHTy: . Teitmopom,
A. @aitonem, I'. Emepconom. IIpoananmizoBaHO pojb KOJIEKTHBY B SIKOCTI CBO€pPITHOTO crabiiizaTopa y mporeci
(YHKIIOHYBaHHS WIINPUEMCTB Ta OpraHizaliif, HaBeAE€HO pI3HOMOJIOCHI HENOJIKM IpH HOro OLIHIOBAaHHI.
Koncraryerbess dakt iHTErpoBaHoro miaxoxy Ipu (opMyBaHHI METOJOJOTIYHOTO sapa, IO CHHTE3YE TPHU
B33a€EMOIOB'SI3aHI MapajurMu: YIPaBIIHCHKY, IICHXOJOTIYHYy Ta COIiajJbHO-EKOHOMIYHY. BHOKpemiieHO HHU3KY
crenializoBaHuX Teopiil: cucTeMHol Teopii GipMu, Teopii colianbHOI Aii Ta Teopii cepBiCHOT AepKaBU. 3aKIEHTOBAHO
yBary Ha METOJI0JIOTii CUCTEMHOI Teopii ipMu, sKa XapakTepH3yEThCs NEBHOIO (pparMeHTapHICTIO, PI3HUM MIPEAMETOM
JOCTI/DKeHHSI 332 OCHOBHUMH HampsiMaMH: HporiecaMy (GopMyBaHHS Ta peainizalil yIpaBIiHCBKUX pillleHb, HOIIYKOM
KIIOYOBMX YWHHHUKIB PHHKOBOI YCHIMTHOCTI (ipMH (CTpaTeridyHa Teopis), KOHICHTpPAIli€l0 Ha MPOoOJIeMaTHIl
BHpOoOHMYOI cepu. HaBeneHo HIB3KY creniqHUX OCOOIHUBOCTEH COILiaJbHOTO MEHEIKMEHTY. 3pO0JICHO BUCHOBOK,
II0 CYYaCHUH MEHEIKMEHT €, HacaMIepe, COLialbHO CIIPSIMOBaHUM.

KorouoBi cjioBa: coniaabHuil MEHEKMEHT, MEHEKMEHT, YIPaBIIiHHS, HAYKOBI TEOpii, COliaNbHI CylepeYHOCTI.

Formulation of the problem. Nowadays almost all economic sciences emphasize the social aspects of
economic activity, the social orientation of individuals and various social groups, and their interaction with
society and state. Since the management process solves not only the tasks of effective activity, but also
actual theoretical and methodological problems, therefore, the research of the category "social management"
is relevant both for science in general and as an educational component in particular.

When analyzing the practical application and research of the category "social management", a number
of significant theoretical and methodological problems arise:

- terminological and conceptual "mosaicism™: quite often several similar, but not completely identical
terms are used in parallel, the definitions of which are mostly synonymous: social management, social
managing, social work management, etc.;

- the category "social management" is closely interconnected with both sociology and management,
which leads to some research subject "blurring” with related scientific fields;

- in scientific articles there is a large number of methodological approaches to understanding the
essence of "social management" in relation to the categories "management™ and "managing".

The aim of the study. To form a universal definition of the category "social management" and find out
its features at the theoretical and methodological level.

Analysis of recent research and articles. The foundations of scientific management were formed by
M. Weber, F. Taylor, H. Fayol, H. Emerson, E. Mayo, and P. Drucker. A number of foreign and domestic
scientists devoted their articles to the study of the theoretical and methodological foundations of social
management: G. Becker, O. Vikhansky, L. Kolbina, T. Nadvynychna, V. Partsvaniia, T. Sobol and others.

The main research presentation. First of all, we must note that “management” is dominated in the
category "social management”, but the sociological component is a derivative. At the same time, "social
management"” should not be completely equated with “social managing™ since they differ somewhat in the
interpretation of the categories "management” and "managing” [2; 7]. Although the foreign version of the
English verb "to manage" is universal (it is used in the sense of "to manage"), the actual "management"
implies the activity of the owner and can describe the procedure of hiring personnel as direct managers. In
modern scientific articles “managing” is most often perceived as a specialized professional activity [1].
Therefore, we believe that the category "social management” is somewhat broader in terminological content
compared to "social managing".

In general, the interpretation of the category "social management” is ambiguous, which is explained by
the multi-content and certain uncertainty of the structural components. The term "social" includes too wide
phenomena coverage, processes and relations related to both the direct interaction of people and various
social spheres: politics, culture, economy, sports, etc. In this context the component "social” can be replaced
by a synonymous term “public”, but this will lead to much greater "blurring™ of the category essence.
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From a scientific point of view, social management directly includes various aspects of managing
social systems (enterprises, organizations, collectives). Within the same educational component, as a rule,
scientists consider first of all possible options for solving social problems of society by applying current
conceptual approaches (to quality, risks management...) and modern management tools. Social problems
mean discrepancies between existing and desired system state (migration processes, unemployment,
poverty, excessive differentiation of population incomes, etc.). Social contradictions have a significant
impact on solving social problems:

- between the principles of individualism and collectivism;

- between the principle of human rights protection and discrimination manifestations;

- between the ideology of democracy and the state right to use violence (in particular, the problem of
the death penalty), between coercion and self-organization;

- between the need for sustainable development and increasing social differentiation;

- between the needs for expanded financing the social programs and the requirements for reducing the
level of the tax burden.

At the same time, solving social problems at the nano-level is quite often interconnected with problems
of a higher hierarchical level. Therefore, social management is also interconnected with activities of state
institutions and authorities that manage the entire society functioning.

By its essence, any management can be considered social. At the same time, the studied category is a
specific type of scientific management, characterized either by the social sphere of distribution (social
processes and phenomena, social policy, social rights), or by application of social methodology, or at the
same time by all of the above in a complex, where the dominant object is the collective. At the same time,
the key goal of the social management is the rational use of human capital [10] to achieve the maximum
social effect with minimal management costs.

So universalism of the category "social management” lies in our opinion in a binary definition:
professional activity regarding various aspects of managing the social systems in combination with the
social sphere problems. Social management universal understanding also makes it possible to consider as its
subjects both organizations and state institutions, the population in general and social leaders in particular.

Among all possible aspects of social management, the greatest concentration of research is focused on
the team management, which plays the role of a kind of stabilizer in the process of functioning enterprises,
organizations, and corporations. At the same time, the team is considered not as a simple collection of
employees related by human relations, but as an integral part of the organization and an independent entity.
Shifting the emphasis from the employee to the team actually socializes management. At the same time, the
excessive dominance of the team as the recipient of management decisions can be assessed as populism on
the one hand, and hypertrophied attention to individual employees as a manifestation of favoritism [3].

The founders of social management can be considered a number of theoreticians and practitioners who
formed the well-known basic scientific principles and ideas of scientific management:

- F. Taylor: rational organization of work, separation of managerial and executive functions, formal
structure of the organization;

- H. Emerson: integrity of the management system, formation of standards, discipline, consulting,
accounting, rationing, rational use of resources, etc.;

- H. Fayol: hierarchical order, division of labor, power and responsibility, unity of authority,
subordination of personal interests to the general ones, fair remuneration, centralization, etc.

Based on the above principles and individual ideas, scientific concepts of management were formed,
the methodological core of which is an integrated approach that synthesizes three interrelated paradigms:
managerial, psychological, and social and economic. There is no clear distinction between these
components, since any management decision reflects different aspects.

Such general concepts include classical and administrative, the concept of rational bureaucratic
management, the school of human relations, process, system, situational and behavioral approaches. In
addition to general scientific concepts within social management, "narrow" concepts and theories can be
singled out that develop separate directions (managing risks, projects, personnel, marketing), as well as
characterize informal cooperation (mutual support, involving the members of society into the management
of affairs occurring in society and affect the life of an individual).

It is worth noting that a developed theory of social management, which would be significantly different
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from general management, currently does not exist in the scientific field. Any management, even social, is
always a partial case of general managing. Conceptual approaches in social management are mainly based
on several theories: system theory of the firm, social action and service state. Regarding the methodology of
the system theory of the firm, it should be noted that it is characterized by a certain fragmentation, different
research subjects in the following areas: the processes of formation and implementation of management
decisions, the search for key factors of the firm’s market success (strategic theory), concentration on
production issues [3, p. 246]. In turn, M. Weber, who investigated the origin of social problems and
contradictions, formed the theory of social action: it is purposeful, oriented to the needs of the collective,
motivated to act on the basis of basic human needs [6]. The state as a subject in social management is
represented by the corresponding "service" theory: the focus of management on ensuring the proper quality
of social services provided by government bodies for public institutions and the population.

The specific features of social management include the following:

- priority focus on the development of human capital;

- social orientation of the enterprises and organizations management based on the principle of social
responsibility;

- practical application of management general principles for managing differentiated social groups at
different hierarchical levels;

- administration of (non)governmental organizations regarding the provision of qualitative social
services;

- socially responsible management regarding both internal and external aspects of the organization's
activities;

- public and private partnership in the social sphere;

- social management is a separate interdisciplinary scientific direction;

- the effectiveness of social management is evaluated, first of all, according to social and not economic
criteria;

- social management is important as an educational component which is included in a curricula and
programs in training and improving the qualifications of personnel.

Conclusions. Based on world experience, we can conclude that modern management in the 21st
century. is, first of all, management of social orientation. Social management as a scientific component is a
universal category with a binary definition: professional activity regarding various aspects of managing
social systems in combination with the problems of the social sphere. Social management in the applied
aspect is possible not only as managing social and economic systems, but also as managing people in
organizations and in society.

In general, the methodology of social management is not permanent, as its theoretical and conceptual
approaches are developed and supplemented. As a separate phenomenon of managing, social management
requires an integrated understanding and has a complex nature.
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