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yepe3 He0OXOAUMBIE CIIOCOOB KOOPANHALINH, COTTIACOBAHMS U YIOPAI0UYEHHUS COBMECTHBIX ACHCTBUH CyObekTOB. [lan-
HBII MPOLIECC XapaKTEPU3yeTCs MOSBICHUEM CIIELHAIbHBIX MIPOLENYP U ONepalyii ¢ HeIBUKUMOCTbIO, ONAJAI0NIX B
cdepy AesTeIbHOCTH 0COOBIX MHCTUTYTOB M HHCTUTYLIMOHAIEHO OPraHW30BaHHbBIX CYOBEKTOB.

KaioueBble cjoBa: pPHIHOK HEIBM)KMMOCTH, MHCTUTYTHI, HHCTUTYLMOHAJIbHAs MHPPACTPYKTypa, HEOMHCTHUTY-
LUOHAJIN3M, HHBECTOPBI, PUDITOPHI, JEBEIONEPHI.

Kostyantin Pavlov. The Impact of Competitive Relatons to Regional Real Estate Markets in Terms of
Institutional Support. In the article the research of institutional suppegional real estate markets in a competitive
and determined their subjects according to theraitof distribution are analyzed factors influertbe institutional
support of the regional real estate markets, theswétheir regulation.

This institutional support played an important roiethe existence of regional real estate markatgitutional
support for regional real estate markets is strimjuits economic processes, the relationship betwaem is within
certain institutions guaranteeing order and sulnatibn of the whole system of market relations. Véey interaction
between institutional segments is needed by meagsardination, harmonization and streamlining oihf action.
This process is characterized by the special progesdand real estate transactions that fall withan scope of the
special institutions and organized institutionaiters.

Key words: real estate market, institutions, institutionalra@structure, neoinstytutsionalizm, investors, malt
developers.
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Social-economic Responsibility Companies by use Whtural Resources

The article examines the formal definition of tleeial and economic responsibility, which implieg ttiuty of
management to make decisions and take actiondntipmbve the use of natural resources and the isiter@f both
society and the organization.

All companies are accountable to the state for dampe with current legislation regarding indudtiaativity.
This primarily concerns ensuring that quality paetens of products with existing standards and fazates, pricing
policy — the rules of competition titles and others

Key words: social and economic responsibility, economic rasjimlity, social responsibility, enterprise, ecarios,
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Formulation of Scientific Problem and its Significance. Globalization impacts on contemporary
economic systems necessitate finding ways of ptistuthat would be useful and safe for human coiptiom
The quality of products is one of the main factaffecting the performance improvement households
activity. Adjusted complex work of marketing, maerawent and logistics creates favorable conditioms fo
the production of high quality ecologically safegucts [3].

The socio-economic life somehow takes place inmimgaions. With the change of the political system
and economic relations have changed in many waglscantent organizations. In particular, there were
private, joint-stock and other organizations thatfgrm a specific function in society. Another whe
structure of the organization as a social institutithe relationship between the different orgaional
forms, the nature of organizational structures.

Changed and purposeful activity organizations, espkcially the nature of the enterprise. Their goal
the most important component of production, the eslilt of which is profit. In this regard, the eéobf
social change, its educational functions and gdigeaiay as a form of social life.
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Provide direction in terms of environmental managetor sustainable development is a synthesis of
theoretical principles of environmental safety déimel impact of factors on a micro and macro levelyall
as full and timely implementation of its enterprigructure [10].

Analysis Research this Problemin recent years issued a considerable number dfésathat are quite
objectively investigated the problem. These pritgaimclude works: N. N. Alekseay Y. A. Afonina,

S. P. Baranenko, M. M. Zarubin, V. Ivanov, I. llyiA. I. Prigogine, A. A. Raduhina, C. Raduhina,
Y. Radchenko, O. V. Romashov, L. V. Babayev, \kranchuk, Z. O. Chernysheva, S. V. Shcherbyna and
others, but unfortunately these publications hafedescriptive and does not take into accountdiyeth
socio-economic responsibility and its structureiactice.

The Purpose of the Article is to study actual problems of social and ecosamsponsibility of the
organization, including enterprise structure, ®itlown subjects and society as a whole.

The Main material Research and Study of ScientifidResults. The current ecological situation in
Ukraine can be seen as disastrous for a long tiestra/ed through neglect of the objective laws of
development and reproduction of natural-resoureepdex of Ukraine [11]. In the process of production
investment, financial and other activities an gmise assumes certain responsibilities. They ansezhby
applicable law, other regulations, economic comsrand so on. So, the enterprise should be redperisr
the proper performance of their functions and dutie accordance with established norms and rules of
management. The main activity of the enterprisprauction activity, ie manufacturer and marketing.
Because it concerns primarily the responsibilityhi$ important sphere.

Enterprises — manufacturers of production of fukestination (consumer items) are responsible to the
people for its quality according to the Law of Uk «On Protection of Consumers' Rights». The law
provides for liability for the manufacture and safesubstandard products in such forms as theinaxge,
the return of money paid for the goods, compensdtiplosses, etc. [4].

Economic responsibility — a special kind of respbitisy. Economic responsibility is essentially a
liability in the event of adverse economic consegas of non-compliance with certain obligationsit tis,
the consequences of which affect the economicastsiof certain subjects [5].

The development of Ukrainian economy and its irdegn into the system of international relations
requires setting strict requirements for environtaksafety production and its impact on the enviment.
One of the components of corporate responsibifitgnvironmental responsibility, which provides tieal
care in the workplace, maintaining a healthy habitarkers and their families.

Social conflicts arising around environmental issuelated to the activities of economic entities,
largely due to lack of adequate information abbet tompany and implemented processes. Therefae, th
creation and dissemination of reliable environmeem#ormation on the enterprise should be primarily
concerned its heads and employees.

As a general rule a violation of law, not of megtthe requirements they entail the applicatioregél
liability. Violation of environmental law, causimdamage to the environment also involves the applica
of legal liability. Legal liability is a major eleemt of legal software environment.

One of the greatest challenges the implementatioeneironmental liability the enterprise is to
maintain a balance between the needs of businesthameed to improve the effects of its environtaen
impact.

The basic principles of environmental responsipbibit enterprises should be as follows:

1. Ensuring environmental safety of products amat@sses of production must be built on the basis of
national laws and standards and international enmental standards and requirements of its owrdatds
and regulations and requirements of enterpriseomests.

2. Refer to environmental issues as a permanetarsyd management of economic activity.

3. Careful accounting and classification of sourcegnvironmental impact and the volume of solid
and liquid waste, air emissions is a prerequisite ifnproving environmental protection, planning and
implementation of programs and solutions aimedngirdving environmental quality and environmental
safety products.

4. Application of modern technologies, new scigentifevelopments, knowledge and experience of staff
for efficient use of human labor, energy and rawamals, reduction of waste production and consionpt
in developing and manufacturing products.

5. Every project for new construction, expansiodaernization should not be allowed to implement
without a positive conclusion of the state ecolab@xpertise.
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6. Educate personnel working in the health of tndrenment. Hold regular retraining.

7. Continuously improve environmental managemestesy continuously to reduce the environmental
impact.

8. Create conditions for open demonstration of remvhental responsibility of enterprises by any
interested parties.

Experience in implementing the principles of enmimental responsibility TNC KPMG from 1996
actively involved in various environmental initiegis. The management of KPMG identified five areas
through which the company can have a positive impacthe environment, including:

— Rational use of water;

— Reduce paper consumption;

— The decrease in consumption of traditional enezggurces;

— Use of alternative energy sources;

— Optimization of transport;

— Reduction of waste.

The implementation of environmental programs irs¢hareas allows the company to save about US $
250,000 annually.

The company McDonald's has chosen three areahdananifestation of environmental responsibility
of their restaurants:

— Increasing energy efficiency;

— Ensuring environmental food packaging and wasdeation;

— «Green design»restaurants.

These measures will allow it to become the greeokfst foods, resulting in significantly incredse
number of customers and increased revenues.

Environmentally responsible strive to be not omlsge corporationsbut small businesses. According to
the research of the Federation of small busindesesl that almost 90 % of small business ownerthién
EU and UK implementing elements of environmentapomnsibility in its operations are guided by peeton
convictions, over 50 % do so to reduce the negdtiyeact of its business on the environment. Three-
guarters believe that adherence to the principfeenvironmental responsibility is the norm of doing
business in the modern world. About a third of $rhasiness owners believe that environmentallyrmee
business can improve the image of the company arnt leffective PR-tool. Along with this, 20 % ahall
businesses believe that environmentally friendlgilesses will raise their credibility in the eyéstlme
public. That small business owners shift to envimentally responsible activities is voluntary, noider
pressure from the authorities or contractors. Thmbstacles, according to small business owisetisel
lack of funds (almost 50 %) and time (over 40 %).

A significant obstacle to the introduction of emvimental technologies is bureaucracy, the difficaft
finding environmentally responsible suppliers, sage of qualified and motivated staff (nearly 3Q %)

Factors of success in the context of environmdiataility company:

— Reducing negative impact on environment of thragany;

— Improving the environmental performance of theld;o

— Increased sales volumes, the ability to enter mawkets;

— Reduce costs and increase productivity.

The experience of many enterprises shows thatls@sponsibility is highly correlated with income.
Of all the manifestations of social responsibititgst pronounced (and confirmed by statistics) esitipact
of environmental initiatives on the financial perfance of companies.

According to the report of the International Finari@orporation to companies working in the markets,
dynamically developed and introduced to protecteitmaronment, could reduce costs, increase revemne,
gain other competitive advantages. Introductionettvironmental initiatives, or developing their own
environmental projects, they were able to estaltlisiimage of socially responsible companies tefrate
deeper into the markets. Business representatigesnated the decrease in personnel expenses due to
increased staff loyalty and reduce the proportibnalesenteeism, reducing the cost of legal services
(significantly reduced the number of claims relaidiolation of environmental norms) and others.

Most Ukrainian companies at best only recognizelégal environmental liability, that organize its
activities in accordance with national environmeéiggislation. However, each year a growing numter
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companies whose leadership is aware of the sewvefithe global environmental crisis and is tryimg t
contribute to the improvement of the environmethte Environmental component of social responsibidity
one of the key requirements of the Ukrainian congmmion the world market. Ukrainian export-oriented
companies must produce products that meet Europtartards, including environmental considerably
more stringent than domestic.

No topic in today's society does not cause suchraegrsy, as the theme of social responsibility.
Opinions diverge from the decision to censure.

Social responsibility involves some level of volamt response to the social problems of the business
organization, because the dispute about the rolusihess in society have generated many argurnf@ants
and against social responsibility.

There are two approaches to understanding thel sesjzonsibility entrepreneurial [2].

First. Entrepreneurship is considered socially eaespble if it is not violating the laws and regudais
of government regulation, increased profit, ie heag the planned economic goals.

Second. Businessman in addition to economic redpibtysshould take into account the human and
social aspects of the impact of the business tol@mes, partners, customers, and also make a\@ositi
contribution to the solution of social problemssaortiety in general. That is, the company expectsniess
growth not only high economic performance, but aigmificant advances in terms of social objectives

Entrepreneurship should be aimed at achieving ieceabject to the rules of the game in an open
competition without deception and fraud, and toiacreas such as health, the environment, puafetys
civil rights, consumer protection and so on. Th&ams that business must be socially responsifjle. [9

The case for social responsibility are:

1. Favorable long-term business prospects. Soctedgreneur steps that improve the lives of thalloc
community or eliminate the need for state regufatian be for their own benefit small businessesilse
of the benefits provided by participation in sogieln more prosperous society in social terms more
favorable conditions for business activities. Fenthore, even if the short-term costs in connectidth
social action are high, in the long run they cawodb@rofits because customers, suppliers and ite lo
community formed a more attractive image of the jgany.

2. Change the needs and expectations of the plhlginess-related social expectations have changed
dramatically since the middle of last century. Taxrrow the gap between the new expectations and the
actual response of enterprises, their involvemergoiving social problems and become an expectdd an
necessary.

3. Availability of resources to assist in solvingc&l problems. As business has considerable human
and financial resources, it should pass a portfaghepsocial needs.

The arguments against social responsibility:

1. Violation of the principle of profit maximizatio Referrals of resources for social needs redinees
effect of the principle of profit maximization. Emprise behaves the greatest extent of social negiphity,
focusing only on economic interests and social lemb leaving public institutions and services,
educational institutions and charitable organizegio

2. Expenditures for social involvement. The fundlscated for social needs is the enterprise cost.
Ultimately, these costs are transferred to conssiimethe form of higher prices. In addition, comigarthat
participate in the competition with firms that dotinave social spending, are disadvantaged in ctitiope
As a result of declining sales.

3. Lack of accountability to the public. The markgstem is well control the economic performance of
enterprises and the bad - their social involvem&sationg as society does not develop a procedurdifect
reporting to him enterprises, the latter will nake part in social activities, for which they da eonsider
themselves responsible.

Based on the foregoing, we can say that socialorespility — a voluntary contribution to society of
social, economic and environmental spheres, airhdteadevelopment and qualitative improvement ¢dda
fields. Contribution to the organization directlated to its activities go beyond the statutorgimum and
carried out by a complex long-term social programsriority areas for her.

Conclusions and Recommendations for Further Reseanc Entrepreneurship — this is not just
business, this style of management, which is cteaized by the principles of innovation, antybyustizma,
ongoing initiatives focus on innovation in the puotion, marketing, distribution and consumptiorgobds
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and services. While the business — a reproductitieity in the organization of production, distrifion and
sale of goods and services without innovation, egetbpment initiative in innovation processes. This
exercise or organization each year of the sameuptimh, marketing, distribution or other activitiggthin

the approbated technologies, standards and rutesét existing needs.

Currently, there is no theoretical and methodolalgiamework of social responsibility of businesses
which would adequately analyze the processes ahdtion and functioning, to assess the role of
management organizations in these processes. Almbrated the concept of social responsibility makes
impossible to assess the real impact of the fadtwas shape it and contribute to its improvemerg.Th
problem of increasing social responsibility is teeaome the contradiction between the needs okgoci
and the expected behavior socially significant oizmtions. Contribute to the solution of problenfs o
knowledge and use of the mechanisms of its formatiocluding the leaders social responsibility as a
necessary attribute management system. Due toabkd to improve social responsibility management
entities of modern organizations is important tmsider that the requirements society organizations
become more personalized. So have problems deiegnthe degree of social responsibility towards
society organizations in general, which serves pujation and its employees, and the development of
corporate social responsibility in relation toiatierest groups.
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Oaena Crpimenenb, Mapis Muxaabuyk. ConiajibHO-eKOHOMIYHA BilNOBiZaJNbHICTh MiIMPUEMCTB 3a BH-
KOPUCTAHHS MPUPOJAHUX pecypciB. Y CTaTTi pO3TIITHYTO BU3HAYEHHS COIIaIbHO-€KOHOMIYHO1 BiJIIIOBIIaIbHOCTI, 5K
MIPUITyCKae OO0OB’ 30K KEPIBHUIITBA OpraHizailii mpuiiMaTH pIlIEHHS W BUKOHYBATH Jii, IO TOKPAaNlyIOTh BHUKO-
PHUCTAaHHS MPUPOJTHHUX PECYPCIB 1 BiIMTOBIAAIOTH iHTEPECAM SIK CYCITIILCTBA, TaK 1 CaMO1 KOMITaHii.

VYci nmianmpueMcTBa 3000B’sI3aHI JCPIKABOIO JOTPUMYBATHCS BHMOI YMHHOTO 3aKOHOJABCTBA CTOCOBHO BHPOOHHYOT
nisutbHOCTI. Hacammepen 1ie cTocyeThes 3a0€3IeUCHHS BiATOBITHOCTI MApaMEeTPiB SKOCTI MPOAYKIIT BUMOTaM YHHHUX
CTaHAapTiB i1 cepTH(dikaTiB, IHOBOI ITOJITHKA — HOPMaM aHTHMOHOIOJIBHUX JIEPKAaBHUX aKTiB Ta iH.

Kirouosi ci10Ba: coliaabHO-eKOHOMIYHA BiAOBIAAIbHICTE, EKOHOMIYHA BIAMOBIIAIBHICTE, COLAJIbHA BiAIOBIIAJILHICTD,
HAIPUEMCTBO, EKOHOMIKa, PUPOJIHI pECypCH, OpraHizaris.

Enena Crpumenen, Mapust Mbixaib4dyk. ConHaabHO-IKOHOMHYECKasl OTBETCTBEHHOCTh NPeANPUATHII 3a
HCTNO0JIb30BaHHe NMPHPOJHBIX pecypcoB. B cTaThe ompeneneHa COMUATBHO-3KOHOMHUYECKAs OTBETCTBECHHOCTH, UTO
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Tpe/mosaraeT OOS3aHHOCTh PYKOBOJCTBA OPTaHM3AIMM IPHHUMATH PEIICHWS] M OCYIIECTBITh ACHCTBUS, YIydIIAOIINe
UCIIOJIb30BaHKE TIPHUPOAHBIX PECYPCOB, UYTO OTBEYACT MHTEPECaM Kak OOIIECTBa, TaK M CAMOH KOMIaHUH.

Bce xoMmaHuM HeCyT OTBETCTBEHHOCTB IEpe]l TOCYIapCTBOM 3a COOJIONEHHEM JCHCTBYIOIIETO 3aKOHOIATENIHCTBA B
OTHOIICHUH IPOM3BOACTBEHHON MAEATEIbHOCTH. B mepBylo ouepenb, 3T0 Kacaercsi oOeclieueHHs TOTO, YTOOBI
MoKa3aTely KavyecTBa MPOMYKIUHM OTBEYAJIHM CYIICCTBYIOIIUM CTAaHIApTaM M cepTH(HKaTaMm, ICHOBas MOJUTHKA —
MpaBUIaM KOHKYPCHIIUU HAa3BaHUH H JP.

KnroueBble c/10Ba: COLMAIBHO-DKOHOMHUYECKAs OTBETCTBEHHOCTb, SKOHOMHUYECKAs OTBETCTBEHHOCTb, COLMAIbHAS
OTBETCTBEHHOCTb, IPEAIIPHUATHE, SKOHOMHUKA, IPUPOIAHBIE PECYPCHI, OPTaHI3AIIHS.
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